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FOREIGN  NE7/S  ON  CITRUS  FRUIT 


MARKETING  CITRUS  FRUIT  IN  GERMANY 


Hamburg 


During  1924  Germany  imported  the  equivalent  of  4,400,000  boxes  of 
oranges  and  1,140,000  boxes  cf  lemons,  against  357,000  boxes  and  345,000 
boxes  respectively  in  1923.     The  possibility  of  shipping  American  oranges 
to  Germany,  however,  seems  to  be  limited  to  the  summer  months  when  Spanisn 
and  Italian  supplies  are  low. 

Germany  imports  large  quantities  of  oranges  through  Hamburg.  The 
brokers  go  cut  to  Spain  very  much  as  British  brokers  do  and,  througn  credits, 
establish  shipping  connections.     Oranges  from  Italy  usually  come  overland, but 
the  bulk  cf  the  fruit  arrives  by  ship  from  Spain,  witn  freight  rates  very 
little,  if  any,  higher  than  to  British  ports,  from  Is  3d  (about  30^)  to 
Is  6d  (about  36^)  per  case.    These  factors  cause  oranges  to  sell  at  the 
Hamburg  auction  on  the  same  basis  as  in  British  markets. 

Grapefruit  is  being  used  to  a  small  extent  in  the  larger  cities, 
the  demand  being  principally  frc.m  the  hotels.     The  supply  is  obtained  from 
London,  being  ordered  as  needed.     Only  a  few  nundred  cases  would  be  re- 
quired to  swamp  the  market.     Gorman  brokers  arc  net  very  sanguine  of  the 
possibilities  for  developing  the  market  for  grapefruit.     One  of  the  larger 
brokers  saw  possibilities  in  this  direction  and  approached  wholesale 
merchants  throughout  Germany  some  ti;..e  age.     He  wanted  them  tc  take  a  few 
cases  on  consignment  and  thus  push  the  sales,  but  the  demand  was  so  small 
that  ho  could  arouse  no  enthusiasm.     It  was  believed,  however,  that  if 
grapefruit  cf  good  quality  could  be  distributed  to  many  wholesale  houses 
and  placed  on  sale  at  moderate  prices,  its  use  would  be  popularized  much 
faster  than  by  methods  now  employed.    A  great  deal  of  effort  must  be  put 
forth  in  Germany  tc  properly  introduce  grapefruit.     It  will  require  an  in-* 
vestment  tc  run  over  a  period  cf  possibly  five  years  tc  create  the  demand 
that  would  eventually  bring  paying  returns. 


American  oranges  and  grapefruit  are  in  very  small  demand  in 
Bremen.     In  common  with  all  European  markets,  Bremen  brokers  have  connect iens 
in  Spain  and  receive  regular  consignments  which  sell  for  prices  very  nearly 
the  same  as  tnose  prevailing  in  the  other  primary  markets  cf  Europe. 

The  demand  for  grapefruit  is  limited  to  very  small  consignments. 
Terms  cf  supplies  expressed  in  carloads  arc  out  cf  the  question.     Not  only 
are  the  German  people  net  acquainted  with  the  fruit  but  it  is  thought  tc 
bo  tec  expensive  for  them. 


California  Valencia  oranges  find  a  place  in  the  Berlin  market  only 
uring  the  summer  months.    V/nolcsalc  prices  are  very  much  the  same  as 
n  Great  Britain  and  on  account  of  the  greater  ccsts  in  having  American 
ruits  ccmo  the  additional  distance,  competition  is  just  that  much  more 
iff icult. 

No  interest  at  all  could  be  aroused  in  grapefruit.  The  mount  passing 
hrcugh  the  market  could  be  counted  in  the  tens  cf  cases.  They  reach  Berlin 
ia  Hamburg,  having  boon  re-shipped  from  London, 
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